Medication Adherence

Medication Non-Adherence is a Vexing Challenge for Manufacturers
Non-adherence to prescription medications is a problem of international importance that knows no
demographic, geographic, or political boundaries. It affects every therapeutic area and every drug
manufacturer in every country worldwide. Evidera’s multidisciplinary team of expert researchers offers a
wide array of scientific services to help manufacturers understand the breadth and depth of challenges they
face and the myriad types of evidence-based research that can provide actionable insight into adherence
value messaging and solutions.

The Challenges Facing Drug Manufacturers
The Facts

15% of patients do not fill a newly-issued prescription

20% of patients do not obtain the first prescribed refill for
a newly-issued prescription
50% of patients are non-adherent to newly-prescribed
therapy in the first six months
Non-adherence transcends geography, diagnoses,
demographics, and healthcare financing systems
Non-adherence rates have not changed
appreciably in the last 25 years

The Results
The cost in reduced sales for drug manufacturers attributed to non-adherence is
$250 billion annually for the U.S. market and $637 billion annually globally.1
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Why Evidera for Medication Adherence?
Multidisciplinary experts in
adherence/persistence, with many
other scientists available to deliver
evidence-based science

Published studies in
medication adherence

Collective years of
experience in medication
adherence/persistence

10

110

25

Thought Leaders

Numerous industry
leadership roles (e.g., DIA,
ISPE, ISPOR SIG)

Deep Experience in Evidence-Based
Medication Adherence Research

Diverse Therapeutic Expertise

Multiple therapeutic area
Survey research, qualitative research,
expertise including cardiovascular,
adherence segmentation, patient-preference
metabolic, oncology, respiratory,
research, literature reviews, administrativeautoimmune, pain, and others
data analysis, advisory boards, payer interviews

Medication Adherence Planning Across the Product Lifecycle
Evidence-based research, strategies, and tactics for medication non-adherence can, and should, take place
across the entire product lifecycle. Evidera delivers on its deep scientific expertise throughout all phases
of product development and market access with a broad armamentaria of state-of-the-art, cross-cutting
research and services.

Phase I

Phase II

Phase III

Phase IV

Early Consulting, Engagement, and Planning to Support
an Adherence Value Proposition
Commercialization and Launch Support
Extent and Patterns of Non-Adherence

RDB, LR

Clinical, Economic, and Humanistic Outcomes of Non-Adherence
Patient-Centered Reasons for Non-Adherence
Physician/Prescriber/Pharmacist Drivers of Non-Adherence

RDB, LR, PDC
LR, PDC, EI
LR, PDC

System-Level Drivers of Non-Adherence

RDB, LR, PDC

Effectiveness of Adherence Interventions

LR
Prospective Studies of
Newly-Approved Products

PDC

Prospective Evaluations of
Adherence Interventions

PDC

Adherence Medical Communications and Stakeholder Engagement
RDB = retrospective administrative/claims database
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LR = literature review

PDC = primary data collection/analysis
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EI = RCT exit interviews
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